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Good Neighbor Campaign Austin

Immediate Impact of the Good Neighbor Campaign

Inside The
GNC

Born directly from Austin area 
residents desire to empower 
themselves and create a safer, 
more vibrant community, that 
connects neighbor to neighbor, 
Westside Health Authority 
launched the Good Neighbor 
Campaign.

After surveying hundreds of Austin 
residents about what they wanted 
to transform in their community, 
WHA found primarily that residents 
talked about the need to feel 
connected to the neighbors 
that are on their block, and the 
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Since its launch in October of 2016, Westside 
Authority’s Good Neighbor Campaign has served 
as a catalyst for bringing neighbors together, and 
connecting the neighborhood to jobs, economic 
opportunities and other vital social service resources 
it richly deserves.

The Good Neighbor Campaign’s social services, 
economic redevelopment and community activism 
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resources and institutions within the community.

“Residents felt disconnected with one another and 
talked about needing to feel connected in order to 
bring lasting community change,” says Morris Reed, 
CEO of the West Side Health Authority.

The campaign is a collaboration of local stakeholders 
including residents, businesses, churches, elected 
officials and community organizers, all eager 
to reduce violence and increase economic 
development opportunities for the West Side.

Additionally, the campaign is unique in its 
commitment to crossing divisions in the neighborhood 
and its focus on resident input.

“The campaign has already paid dividends. 
Residents who are part of the campaign are 
emboldened with self-empowerment and see 
themselves as agents of change,” says Reed, 
“We’re going block-by-block, reclaiming the 
community from drugs, violence and a cycle of 
poverty.”

Five organizing strategies evolved from the 
community meetings and surveys as ways to 
reduce youth violence in the community:

Provide Youth Opportunities
Residents comments focused on lack of parental 
involvement; lack of jobs, educational, recreational 
and social activities for positive youth development; 

Good Neighbor Campaign Austin

Inside Westside Health Authority
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Westside Health Authority (WHA) 
is a 501(c)(3) organization serving 
the Austin neighborhood and 
the greater Westside of Chicago 
since 1988. Local residents make 

up the base of our engaged and committed 
coalition of stakeholders; they are the authority on 
the needs of their own community and provide the 
directives on how the organization can be most 
impactful. Using public and private resources, WHA 
provides the services and support needed to help 
neighbors and families build a better community.

WHA began as a coalition of parents, churches, 
healthcare providers and community-based 

Based on surveys this was #1 priority amongst all 
strategies

Address Vacant/Abandoned Housing
Residents commented that abandoned properties 
encourage illegal activity on blocks, and serve as a 
haven for gangs

Improve Police/Community Relations
Residents--of all ages-- expressed lack of trust/
confidence of police-- based on perceptions and 
personal experiences

Organize Neighborhood Pride
Residents expressed need to promote community 
cleanliness, local business accountability, 
and a messaging campaign to dispel the 
mischaracterization by media of Austin as poverty 
stricken, crime ridden and hopeless)

Connecting and Promoting Good Neighbor 
relationships
Residents overwhelmingly discussed the need “to 
come together” and to “connect”; many residents 
spoke nostalgically about “remembering a time 
when neighbors looked out for one another”.

The Good Neighbor Campaign meets on the 
second Tuesday every month at 6 pm at 5437 W. 
Division St. To learn more about the Good Neighbors 
Campaign, call the Westside Health Authority at 
(773) 786-0249.

organizations that organized to successfully 
prevent the closure of Bethany Hospital. Since then, 
WHA has continued to leverage resources and 
relationships to promote wellness and development 
for Chicago’s Westside neighborhoods. Today 
WHA serves an estimated 22,000 residents annually 
through direct and indirect services at 6 locations 
throughout the Austin community.

During its nearly three decades of operation, 
the Westside Health Authority has succeeded in 
being more than a service-provider, but a place 
that encourages empowerment, enables growth, 
engagement, and positive change for community 
residents.
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has had an immediate impact 
throughout Austin.

The Good Neighbor Campaign has 
held many events and residents 
engagements over the last nine 
months. Here are some of the many 
initiatives, which were attended by 
over 1,000 people.

October
Austin’s October Fest
Austin October Fest took place 
October 28, 2016. This was Good 
Neighbor first event in an attempt to 
connect neighbor, engage youth, and 
begin building relationships.

November
Thanksgiving Day Dinner
Good Neighbor Campaign and Austin 
residents cooked/donated food 
for a Thanksgiving Day dinner. All in 
attendance had a great time and 
gained a deeper meaning of the word 
family.

Good Neighbor 1st Monthly Meeting
Tuesday November 15, 2016 Good 
Neighbors hosted is first monthly 
meeting. This meeting set out to 
accomplish many things. 1 explains the 
GN campaign and its purpose. 2 Inform 
residents on how to get involved and 
become GN. 3. Get their feedback, 



Pop Up Block Party

Cavassing Blocks
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and ideas about projects for GN and 
what their work in the community 
should look like.

March
Austin Spring Fest & Spirit Week 2017
During the week of April 10th, Good 
Neighbors kicked off a week of daily 
activities for youth in Austin during 
spring week. Activities consisted of 
performing artist, face painting, various 
food vendors, raffles, and many other 
games.

The week started out with rain, but we 
didn’t allow that to damper our spirits. 
Along with other partner agencies in 
Austin, church leaders, 15th District 
Police, and various elected officials we 
were able to provide Austin resident 
with safe, fun filled week!

June
SUMMER MADDNESS
The Austin Police Youth Baseball 
League has been a huge hit. Thanks to 
Get In Chicago, and 15th District Police 
Department we are able to provide 
FREE summer baseball league to boys 
and girls ages 9-13. It doesn’t stop 
there this league offers mentoring, field 
trips, and end of the season award 
ceremony.

GNC Impact
Continued from page 3
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AUSTIN POLICE YOUTH BASEBALL

“The ABYBL hit home for me because I am 
a product of the inner city and leveraged 
the game of baseball to earn a college 
scholarship and degree.

Additionally, I was able to compete at 
the highest level possible and travel the 
world. Having an opportunity to share my 
knowledge of baseball and life experiences 
with the next generation is more than 
gratifying.”

Officer Zack
Chicago Police Department

“The Austin Baseball League has been a 
wonderful experience for both myself and 
my son. 
 
The coaches and volunteers that took the 
additional time to work with my son and 
others helping build confidence, discipline 
and motivating them to always perform at 
their highest potential are very appreciated. 
These are skills not just for baseball but 
for life. The experiences and knowledge 
gained through these few months will last 
far beyond  and I’m grateful that my son 
was able to participate in such an awesome 
program. I hope to be involved with this 
program next year and again thanks to all 
the participants you have truly made an 
impact in a lot of young boys lives.”

Myesha Perkins
Parent

The Austin Police Youth Baseball League 
kicked off its inaugural season to great 
success. The league run in collaboration 
with Good Neighbor Campaign and the 
Chicago Police Department offered a 
fun and safe environment throughout the 
summer where kids could play baseball, 
develop skills, learn teamwork, discipline 
and build character.

Through mentoring and baseball, the games 
created a wonderful and enlightening 
experience for the community, youth, and 
parents of Austin; bringing together the 
police officers with the kids and building 
strong relationships.

More than 71 boys and girls participated in 
the league.

New Austin Baseball League Creates 
Positive Experience for Community Youth
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The Institute for Business and Social Enterprise of 
Austin (“the Institute”) - the newly created “Institute” 
will serve as a resource for community residents 
to refer talented at-risk youth to be trained and 
developed in civic, social, and business enterprise 
and to offer a model for a viable alternative to street 

Upcoming Projects For WHA and Good Neighbor
activities for youth. The INSTITUTE will initially house 
2 initiatives:
The Village Community Fellows Program 
(targeting 16-21 year olds)
The Artist’s Corner 
(targeting 13-21 year olds)

Village Community Fellows Program

The Village Community Fellows Program aims to combine a student’s community 
engagement with development for social and business enterprise. Village 
Community Fellows play a communityengagement leadership role within the 

Good Neighbor Campaign. Fellows are committed to working in a sustained, 
intentional, and intensive way with one of the GNCC coalition partners to address 

social issues in one of the four identified community determined focus areas for 
violence reduction 
(1)  police/community relations 
(2)  vacant and abandoned housing 
(3)  community pride campaign 
(4)  youth opportunities. Together with GNC community partners, Fellows will strive to build  
 a safer and more connected community

Artist’s Corner

The Institute will also house a cultural arts initiative entitled the “Artists Corner”. 
This initiative will engage youth in both visual and performing arts that empower 
and encourage GOOD NEIGHBOR values that result in increased community 

pride, civic engagement, and enterprise initiatives. The Artist’s Corner’s programs 
will contain activities that are designed to reduce the influence of risk factors of 

violence by providing opportunities for youth to learn new skills, to earn money from 
their art, and by recognizing and promoting youth’s efforts and talents.

Good Neighbor Campaign Contact Information
(773) 786-0249  •  info@healthauthority.org  •  healthauthority.org

Westside Workers’Conference
Oct. 7, 2017
9am - 3pm
1701 N. Narragansett Ave, Chicago 
(708) 613-0144

Black Workers Matter
The second Tuesday in October
5437 W. Division, Chicago
6 pm
(773) 786-0249
Light refreshments served

GNC Monthly Meeting 
Upcoming Events

BLACK

WORKERS

MATTER


